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Abstract 
 This study explores how admissions departments at four-year public universities in 
Minnesota recruit the low income high school student. In 1964, President Lyndon Johnson 
acknowledged that generational poverty could be eliminated through education. In 2013, 
President Obama continues the efforts of President Johnson’s “War on Poverty.” Interviews with 
three Admissions Directors within the University of Minnesota and MnSCU systems revealed 
that collaborations with college access programs such as federally funded Upward Bound, 
community, cultural, and university level diversity programs are integral to the recruitment of the 
low income high school student. 
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Chapter One 
Introduction 
 
 “This Administration has declared unconditional war on poverty and I have come here 
… to ask all of you to enlist as volunteers” (Rulon, 1981, p. 202).  President Lyndon Johnson’s 
administration acknowledged that generational poverty could be eliminated through education. 
Programs exist to assist low income students to complete high school and become prepared for 
success at the college level. While there are programs that prepare low income high school 
students to enter a four-year university, what efforts do Admissions Departments in Minnesota 
public four-year institutions make in recruiting the low income high school student?  
Purpose of Study 
 
The purpose of this study was to understand the policies, practices, and collaborations 
that public universities in the state of Minnesota use to recruit the low income high school 
student.  The reviewed literature failed to reveal any particular efforts that universities used to 
recruit the low income high school student across the nation. Four-year public universities in 
Minnesota were investigated in this phenomenological study to find patterns and relationships in 
experiences (Creswell, 2009) to reveal what practices and collaborations are used today in 
recruitment of the low income high school student. 
Significance of the Study 
 
Students make the decision of where to go to college based on many factors: location, 
desired course of study, college reputation, campus facilities, employment opportunities, cost, 
and availability of financial aid (Ming, 2010). Yosef (2008) found that the financial assistance 
offered by a specific college is one of the four most important considerations. Additionally, Lillis 
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and Tian (2008) found that major, location, and costs are the top factors influencing college 
choice. Consistent with previous findings, Holley and Harris (2010) found that for some students 
the scholarship and financial aid packages a university can offer will be the factor that most 
influences their decision. Since cost and availability of financial aid packages is of high 
importance in the choice of where to go to college, is this the main topic in which Admissions 
recruiters entice the low income student? Are low income students informed solely on the cost of 
an institution and the available financial aid packages? This study revealed how Admissions 
departments work to recruit the low income high school student. 
Recruitment efforts focusing on the low income demographic can increase attendance of 
low income students at more expensive colleges, as financial aid does exist. As Ming (2010) 
points out, the decision of which college to attend is significantly impacted by financial aid 
availability. It is important for college recruiters to consider that students from a low income 
background may bypass a good college that offers their desired major based on the fact that the 
college is too expensive and if recruitment methods do not emphasize affordability, students may 
miss out on attending the college that is right for them based on the lack of information provided 
during recruitment. 
In the 2006 study by McDonough and Calderone, less than 10% of high school 
counselors interviewed hold presentations from college financial aid officers and provide Free 
Application for Federal Student Aid (FAFSA) workshops for students and their parents. Students 
who come from a low income background are being encouraged by their high school counselors 
to attend a two year community college close to home because of the counselors’ 
misunderstanding of cost reduction options for post-secondary education (McDonough and 
Calderone, 2006).  College recruiters need to be aware of the fact that instead of informing 
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students and their parents of financial aid options, students are being encouraged by their high 
school counselor to only consider a two-year college because of their low income status. Are 
admissions recruiters working in tandem with high school guidance offices to make sure that 
students are being encouraged to go to four year colleges? This study revealed what 
collaborations admissions departments use in recruiting the low income high school student. 
The financial aspect to college seems to be the main point that literature made about how 
students choose a college. This phenomenological study revealed the challenges that admissions 
departments of four-year public universities in Minnesota face when recruiting the low income 
high school student and it also showed avenues admissions departments are using to meet the 
needs of the low income high school student in their endeavor to attend a four-year university in 
Minnesota. 
Assumptions 
 
I have been working with low income high school students for 10 years as a teacher, 
advisor, and advocate. For the past five years I have worked specifically with low income and 
first generation high school students in the states of Minnesota and Wisconsin who participate in 
Upward Bound. As an advisor and advocate I spend many hours with students searching for 
colleges they may be interested in attending. I have yet to experience a university seeking out my 
students. Students who participate in Upward Bound receive group and one on one advising in 
preparation for entrance into a four-year university after high school graduation. They participate 
in college visits, hear from admissions counselors from the schools they visit, and even 
participate in a residential summer program where they live on a college campus to experience 
college life. Federally funded UB require high expectations for both student GPA and rigorous 
college preparatory coursework throughout high school. Students who participate in UB are 
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prepared for entrance into a four-year university and yet they have to do college searches just 
like any other student not involved in a federally funded program by the U.S. Department of 
Education.  
Wondering why Admissions Departments have not sought out UB students that I have 
worked with has been a question of mine for years. In some cases these same universities have 
their own UB program affiliated with their university and yet do not appear to put efforts into 
recruiting the low income high school students who participate in their UB program. This 
academic research asking how universities recruit the low income students will hopefully explain 
why I have observed a lack of attention given to the UB programs I have worked with and 
understand where their efforts are placed.  
Scope of the Study 
 
The research in this thesis covered recruitment practices for various public four-year 
universities in the state of Minnesota. It did not cover private institutions or public or private 
two-year technical and community colleges. As this paper covered only public four-year colleges 
in Minnesota, it is imperative to not generalize the findings and conclusions or make broad 
interpretations from the results for different categories of higher education or about practices 
admissions departments use in other states. 
Summary 
 
 This phenomenological study revealed how three four-year universities in Minnesota 
recruit the low income high school student. It showed the practices, policies, collaborations, and 
sentiments surrounding the effort to recruit the low income high school students in 2013. 
Challenges regarding direct recruitment of the low income student were explained as well as 
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areas that need improvement within the university setting. Programs such as UB, those in 
community centers, and even university programs that intentionally focus on preparing low 
income high school students for success at a four-year university in Minnesota were reported in 
this study. 
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Chapter Two 
Literature Review 
Introduction 
 
 This review of the literature provided an overview of the existing research on how public 
and private four-year universities recruit incoming freshmen students from the low income 
demographic.  It gave an overview of recruiting, how public and private universities recruit 
based on the needs of low income students, revealed the role of the high school counselor in 
college choice, and reviewed how students choose and pay for college.  
In the past, access to higher education was restricted to the elite and financial aid for 
middle to lower socioeconomic status students was minimal (Barrett and Doughty, 2009).  
Because of the existence of government funding, now all students have access to higher 
education, regardless of family income.  This review of the literature provided an overview of 
recruiting methods, needs of low income students, how programs assist low income high school 
students, what factor high school guidance counselors play in college choice, and how students 
pay for college. 
Overview of Recruiting 
 
Prior to World War II, the federal government was not involved in higher education. 
Following World War II the GI Bill, the Higher Education Act in 1965 and 1972, and the 1978 
Middle Income Student Assistant Act were all passed by the U.S. Congress. The 1972 Higher 
Education Act established Pell Grants providing support for low income students and providing 
colleges with more students to recruit (Kimball, 2011). Once government funding began, access 
to higher education was no longer limited to people of middle and high income levels as was the 
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case before the 1940s. Along with increasing consumer credit used, more people are going to 
college because of government assistance (Kimball, 2011). Low income students can pay for 
college using government grants and loans. 
Due to governmental intervention into college admissions, competition between 
institutions has been the result (Kimball, 2011). According to Barrett and Doughty (2009), 
colleges and universities are desperate to attract the new generation entering college, the 
Millennials. The Millennial customer is being recruited through initiatives such as lowering 
academic standards and providing ample remediation courses (Barrett and Doughty, 2009). 
Overall, regardless of income level, students are being recruited similarly without much 
emphasis on specifically low income students. 
When considering the needs of current high school students, Cooper (2009) found that 
college recruiters use printed materials such as view books and brochures which can sometimes 
contain language that does not grab the attention of the current population being recruited. To 
effectively engage the attention of potential recruits, college admission and marketing 
departments are utilizing the language of teens (Cooper, 2009). This method for recruiting 
targets all students, regardless of income level. 
According to Hodlum and James (2010), recruiters can pursue a less-qualified student 
because he or she is an ethnic minority, not for the benefit of the student, but to make the efforts 
of the specific recruiter seem better. More research needs to be done to make sure recruiters are 
seeking out and admitting students fairly and justly.  
Recruiting Based on the Needs of Low Income Students 
 
Structure, culture, and politics play a role in hindering the preparedness of 
underrepresented high school students for college eligibility. Better academic preparation along 
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with creating a collaborative community between colleges and K-12 schooling can increase the 
number of students who would be eligible for college (Jones, Yonezawa, Ballesteros, &Mehan, 
2002). Programs like UB and other institution specific programs have been created to help 
prepare students for post-secondary education. 
 Wright State University has run a program for high school students for the past 20 years 
that has successfully helped students interested in math and science become college-ready. 
Yelmarthi and Mawasha, (2008), found that this program admits students who meet federal 
poverty income guidelines and/or meet the first-generation college requirement, and have a high 
school minimum GPA of 3.0. Wright State University's Science, Technology, and Engineering 
Preparatory Program (STEPP) summer program includes peer competence, academic 
performance, hands-on experience, role models, field trips, and financial incentives. Upon 
successful completion of the four year summer program, students are awarded a full-tuition 
scholarship to Wright State University to pursue a bachelor's degree of their choice. The 20 year 
success of the STEPP program comes from the measured results of survey responses of students, 
average high school GPA, retention in the summer program, and student enrollment in 
college.  According to the authors, the Wright STEPP pre-college program's impact on the 
engineering and computer science workforce in our nation is profound (Yelmarthi and Mawasha, 
2008). Federally funded programs and programs created by colleges can help the first 
generation/low income student become academically eligible to be admitted into a four-year 
university. 
The rationale for looking at four-year universities in this study stems from eligibility 
requirements for admission into the federally funded Upward Bound Program (UB). UB was 
initiated in 1964 by President Lyndon Johnson’s War on Poverty (Impacts of Upward Bound, 
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1999). The administration felt that generational poverty could be eliminated through education. 
Low income high school students are eligible for UB only if neither parent received a four-year 
bachelor’s degree. A parent holding a degree from a two-year technical or community college 
does not exclude their children from participation in a UB program because a two year degree is 
not considered enough post-secondary education to bring families out of poverty. As a result, UB 
students are highly encouraged to enroll in four-year institutions to ensure that their own children 
are not eligible for UB and that by holding a bachelor’s degree, families are no longer living in 
poverty.  
Upward Bound staff provides opportunities for students to tour colleges and listen to 
presentations by college recruiters, then leaves the choice of which university to attend up to the 
student. If a student meets grade point average and ACT score expectations for a private or 
public university they are interested in attending, the staff provides enough information to the 
student and their family about college cost, financial aid options, and scholarship options to help 
make that student’s goal a reality. Two-year community and technical colleges, while still post-
secondary options, are less likely to be promoted by UB staff as federal guidelines limit program 
success by participant attendance at four-year institutions.  A student who does not graduate 
from a four-year institution will not have made his or her own children ineligible for the services 
provided by UB program (US DOE, 2012c). Low income students can attend a university with 
Student Support Services and McNair Scholars Program where students can continue to receive 
support at the college level through graduation (US DOE, 2012d). 
In contrast to high school guidance counselor encouragement to attend two year 
community college for low income students, UB programs give all UB participants the tools they 
need to attend a four year institution. UB works with low income high school students in grades 
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9-12 in target schools across the United States. UB is designed to benefit low income students 
and those students whose parents did not receive a four year college degree. UB assists 
participants in graduating from high school and go on to graduate from a four year college or 
university. Eligibility for UB is based on Federal Income Guidelines and students are defined as 
low income based on the guidelines (US DOE, 2012a). In 2009, the national average for public 
high school graduation rate was 70% (National Center for Higher Education Management 
Systems, 2012) with graduation rates even lower for low income students. UB provides support 
for low income students throughout high school with the specific goal of high school graduation 
for all participants (US DOE, 2012b). 
UB programs can serve 50-125 students depending on their individual federally funded 
grant. UB student to staff ratio can be as low as 20:1 depending on program size. Low income 
students who participate in UB get individual attention and program services at an increased 
level compared to low income high school students who do not participate in UB. UB provides 
services such as tutoring, academic advising, mentoring, cultural enrichment, financial and 
economic literacy workshops, assistance completing college applications, scholarship 
applications, ACT preparation workshops, assistance completing the FAFSA, and a six week 
residential summer program that provides rigorous instruction in mathematics, composition, 
literature, foreign language, and laboratory sciences (US DOE, 2012b). 
For many low income students, the idea of attending an Ivy League university is out of 
the question.  Yale, Harvard, MIT, and other universities of their magnitude are seemingly out of 
the reach of low income students. Family income may not be the only issue keeping students 
away from these elite universities. Bowen and Bok (1998) found that highly selective colleges 
and universities are less likely than other universities to attract students who are from a low 
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income background, even if they are able to meet the academic standards of their institution. In 
2010, Hill and Winston found that only 10% of students at 28 of the nation’s most selective 
colleges came from the bottom 40% income bracket. Hill and Winston (2010) also found that 
ineffective recruitment of the high-achieving, low income student by highly selective private 
colleges occurs because of the geographical distribution of SAT versus ACT data. Typically 
students on the coasts take the SAT while students in the middle of the U.S. take the ACT. Ivy 
League universities focus recruiting efforts on areas of the country that do not have a high 
percentage of low-income students (Hill and Winston, 2010).    
Recently a change has been made and most universities across the country accept both 
tests.  Students can give themselves an advantage by taking both tests (Kaplan Inc., 2005). 
Students who are eligible for Free and Reduced Lunch can qualify for a fee waiver for the both 
ACT and the SAT tests so the cost of the test is not an issue. Students and parents need to be 
informed of this eligibility by their school counselor as college recruiters do not use this 
information in recruiting practices. 
Lillis and Tian (2008) investigated both the validity of past assertions that higher 
education has given significant consideration to the role of socioeconomic status on educational 
choice and reviewed other factors that affect college choice.  The researchers concluded that, 
based on cost of attendance, students may drastically limit their post-secondary opportunities 
because lower income students are less likely to apply to more expensive colleges (Lillis and 
Tian, 2008).  
It is important for university recruiters to pay attention to the unique needs of the low 
income high school student. Some universities have created their own programs to prepare low 
income high school students for success during their high school years. Other programs exist to 
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aid the low income student interested in going to a four-year university. The literature indicated 
that without proper education about their eligibility for certain programs and waivers, low 
income students will neglect to utilize services that are intended for them.  
Role of High School Guidance Counselors in College Choice 
 
High school guidance counselors should play a large role in providing information to 
high school students about college admissions, college choice, financial aid availability, and 
career advising. The statistic from the National Association for College Admission Counseling 
lists the national average of students to high school counselors as 478:1 (Hawkins, 2005) and for 
schools serving high numbers of poor students of color, the ratio is 1,056:1 (McDonough, 
2005a).  With so many students and less than 15% of counseling time devoted specifically to 
college guidance, counselors are unavailable to give students the assistance they need to be 
informed enough to make a choice of which college to attend (Moles, 1991; McDonough, 
2005a). 
School counselors can stay informed about the most recent costs of college and financial 
aid availability both from the government and from specific schools. Although the availability of 
information is present on the internet and at financial aid workshops for counselors, there is a 
substantial variation in the activeness of distributing information to low income students.  
Information about college cost and advising on which college to attend are not addressed 
as much as needed in the high school setting by high school counselors. High school counselors 
can also overlook the needs of the low income family, especially the cultural component and 
concept of money. Low income families typically spend their money on food, housing, 
transportation, and other immediate needs. They are not inclined to consider long-term financial 
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planning, such as the cost of college for four years because of their uncertain financial stability 
(McDonough and Calderone, 2006; Hill, 2001). The literature reported that high school 
counselors do not provide low income high schools students with all they need to know about 
applying to a four-year university. Therefore, college recruiters’ responsibility of providing 
information to help students and their parents to help them understand financial aid packages and 
available government aid is even more imperative.  
How Students Pay for College 
 
The cost of tuition continues to increase at public universities across the nation due to 
state budgets constraints. With states giving less money to their public universities, the cost of 
attendance for students increases. In the state of California, state aid dropped six percent from 
1967 to 2006 (California State Postsecondary, Education Commission, 2006). The question of 
who should pay for education of our nation continues to this day. While economic challenges do 
make an impact on the college admission process, universities can recruit students by presenting 
financial assistance packages (Holley and Harris, 2010). 
On February 24, 2009, just four days after his inauguration, President Barack Obama 
stated, "We will provide the support necessary for you to complete college and meet a new goal: 
by 2020, America will once again have the highest proportion of college graduates in the world" 
(White House, 2009, para. 1).  The new Health Care and Education Reconciliation Act is 
designed to help American students and families have greater access to college.  Pell Grants will 
be increased each year to keep pace with the rising cost of college (White House, 2009).  Greater 
access to Pell Grants will benefit all students. Pell Grant eligibility is based on financial need of 
each individual student. 
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All post-secondary institutions can do a better job of being sensitive to the needs of the 
low income high school student. Large institutions that receive research grants will have a much 
different approach than a small private school.  According to Holley and Harris (2010), at some 
universities, financial status of students and their families is taken into account when recruiting 
and different programs can exist outside of government assistance. Textbook rental programs can 
be implemented along with merit-based aid packages.  Some colleges emphasize recruitment 
specifically of first generation students who wind up receiving high amounts of financial aid 
(Holley & Harris, 2010). Merit-based packages take into consideration the academic, athletic or 
artistic merits of potential students. The socioeconomic status of a student is less important 
compared to talents the student may possess (FinAid Page LLC., 2012).  
Recruiters can inform students about the cost of attendance and government financial aid 
eligibility. All students, regardless of income level, have an Estimated Family Contribution   
(EFC), Federal Pell Grant amount they are eligible for, and aid they will get from other sources 
(Free Application for Federal Student Aid (FAFSA), 2012a). EFC is a measure of a family’s 
financial strength and is calculated according to a formula established by law. The formula 
considers family’s taxed and untaxed income, assets, and benefits. Family size and the number of 
family members who will attend college or career school during the year also impact the EFC 
(FAFSA, 2012b). Public and private universities can then offer additional financial aid based on 
remaining financial needs.  Recruiters can provide information to low income families about the 
facts of family financial strength.  Income level does not equal intelligence level and no student 
should feel they cannot go to a four-year public or private university based on a perceived 
inability to pay. 
COLLEGE RECRUITMENT OF THE LOW INCOME STUDENT IN MINNESOTA  
 
15 
 
Without access to information provided by recruiters, families can view information from 
college websites they may not fully understand. According to Cheng (2011), research has shown 
that families overestimate the costs of attending college. In a survey conducted, 59% of student 
surveyed discounted colleges on the basis of “sticker price” without considering financial 
assistance that could be available to them (College Board and Art & Science Group, LLC., 
2010).  “Better information about net price would help students and families choose colleges that 
are good matches financially as well as academically” (Cheng, 2011, p. 3). Students, especially 
those of the low income demographic, need information provided to them that can help them 
choose the college that is best for them. 
In March of 2012, Harvard University announced a new financial aid incentive to attend 
their Ivy League university. With only 10% of students at elite universities coming from the 
lower 50% of the income distribution, they decided they needed to do more.  For honor students 
with family annual income of $60,000 or less, tuition at Harvard is free (Rolling Out, 2012). 
With government aid, college scholarships, and free tuition options, the low income student has 
the ability to attend any college he/she desires. 
Conclusion 
 
 This literature review examined how four-year universities recruit the low income 
student. As the literature showed, a minimal amount of recruitment effort is specifically targeted 
low income high school students.  Some colleges do recruit with socioeconomic status of 
families in mind, but it is not the norm. Government financial assistance and programs aimed at 
preparing students academically for college are two areas in which low income and first 
generation students are finding their way to college rather than a push by universities to go out 
and actively recruit this population of students.  The literature also revealed that while the impact 
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of high school guidance counselors on college choice of the four year option is low, college 
access programs like UB help prepare low income students for entrance into four-year 
universities. 
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Chapter Three 
Methodology 
Participants and Procedure 
 
The participants for this phenomenological study were chosen purposefully. The research 
scope covered Minnesota public four-year universities. Admission Directors from both the 
University of Minnesota system and the Minnesota State Colleges and Universities (MnSCU) 
were chosen because of their knowledge and expertise in understanding and facilitating the goals 
of the admissions department policies, practices, and collaborations in recruiting the low income 
high school student. Three Admissions Directors from the identified research scope participated 
in this study.  
Admissions Directors were identified through each university’s website either on an 
Admissions Department contact webpage or by searching through university staff contact 
webpages. In the event that the Admissions Director was not posted on the website, a phone call 
was made to the main Admissions Department contact phone number to find out the name of the 
current Admissions Director. 
An email invitation to participate in the research study was sent to all Admissions 
Directors in the University of Minnesota system and the MnSCU system. A follow-up request to 
participate was sent after one week. A third request was made to those who did not respond to 
the first two attempts to participate. Three respondents agreed to participate and interview times 
were set. Semi-structured interviews were conducted using a set of questions via telephone (see 
Appendix A). The individual interviews lasted approximately 20 minutes and all participants 
agreed to be audio recorded with a Sony ICD-BX112 Digital Voice Recorder was used to record 
each interview. 
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Qualitative method of research for this study was used to gather information regarding 
policies, practices, and collaborations that Minnesota four-year colleges use to recruit the low 
income high school student.  Single interviews were conducted with three Admissions Directors 
from the public four-year universities in Minnesota.  
Data Gathering and Analysis 
 
Each participant was assigned a letter (Respondent A, B, and C) to maintain 
confidentiality. Interview questions were asked of each participant and were conducted over the 
telephone. The interviews were recorded. Interview recordings were then transcribed verbatim 
from the audio recorder. Transcribed interviews were read carefully to identify themes within 
each interview and across all three interviews. Creswell (2009) indicated that in 
phenomenological research, significant statements are analyzed to find common themes, as this 
study did.  
Summary 
 
 This phenomenological study of how four-year universities in Minnesota recruit the low 
income high school student used one-on-one interviews with Admissions Directors from three 
four-year universities in the University of Minnesota system and the MnSCU system. The Data 
and Results chapter revealed themes and direct answers regarding low income student 
recruitment. Common themes from the interviews emerged in relation to practices of how high 
school students were recruited in general, as well as how the low income high school population 
was recruited. Common themes in collaboration used by the Admissions Departments also 
emerged.  
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Chapter Four 
Results and Discussion 
 
The research conducted was to find out how four-year public universities in Minnesota 
recruit the low income high school student. The research utilized telephone interviews with 
Admissions Directors around the state of Minnesota. Chapter 4 contained research results and a 
discussion section about what was found from the research. 
Results 
 
There are 11 public four-year universities in Minnesota. Of the 11 universities in the 
University of Minnesota system and the MnSCU system, one university had an Assistant 
Director, verified with a phone call to the department. Four universities had Interim Admissions 
Directors, and six had Admission Directors. The university that did not have either a Director or 
Interim Admissions Director was not invited to participate, as the university did not have an 
appropriate employee who fit the research interview candidate qualifications. One of the Interim 
Directors declined an interview because that person had been in the position for seven weeks and 
the respondent did not feel qualified to participate. Four of the potential respondents had 
automatic reply emails sent back that they were out of the office during the time of data 
collection. Of the five remaining potential respondents, communication with two resulted in their 
inability to schedule an interview time. A total of three Admission or Interim Admissions 
Directors participated in the telephone interview. 
 Average enrollments at participants’ university were: Respondent A: 9,000 students; 
Respondent B: 11,000 students, and Respondent C: 1,800 students.  Admission department 
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employees who actively recruit high school students varied across the interviews from four to 
eight individuals. Total admission department full-time employee numbers encompassing all 
areas of the admission process from answering phones, imaging documents, processing, and 
active recruitment and processing applications varied from 10 to 13 individuals. 
Each university has goal numbers set for recruitment each year. Administration, staff, and 
faculty in some universities decide on admission requirements. One university reported that very 
little effort is put into recruiting in high schools because the majority of their students are non-
traditional and transfer students and the university’s lack of traditional amenities such as dorms 
and athletic programs. 
 There are no federal or state laws that shape recruiting practices. The Minnesota Data 
Privacy Act that begins at the point of application mandating that Admissions Departments are 
not to share admission decisions with any family members. The law requires them to only talk 
individually with the students. The National Association of College Admissions Counseling has 
an ethical statement of good practice and some of the universities that participated are part of this 
association. 
 All three respondents indicated that when recruiting the high school student, they visit 
high schools, attend college fairs, and meet with students who visit their campus. They all also 
use printed materials sent through the mail and when visiting with students. Respondent A 
summed up recruitment efforts by saying, “We really utilize a holistic integrative marketing 
approach to students. We focus on a number of different avenues to market to high school 
students. Of course we do college visits, we do college access programming focusing on 
outreach programming that talks about financial aid, the financial aid process, application 
process, how to navigate the college process. So we do a number of those outreach programs 
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with a number of different schools and organizations. We also utilize web communication as 
well as printed materials. It is really a multi-touch point campaign to focus on the student 
experience that students will go through once they are here. So we help students have a better 
understanding of the financial aid process and academics that are available to them. I know the 
support and resource services but really focusing on what their experience will be uniquely for 
them if they decide to come to here.” 
 The limitations to recruitment efforts that were found in the interviews had to do with 
money, campus amenities, and the competitive marketplace of high school recruitment to a four-
year university in the state of Minnesota.  Respondent A indicated that there was not enough 
money for media advertisements during prime time viewing of television by high school 
students. Respondent B indicated that without dormitories or an athletic department, fewer high 
school students are attracted to that campus.  A commuter campus forces students to live with 
their parents or off campus compared to students being able to live on-campus like at traditional 
four-year universities. Respondent C indicated that the limitations faced are due to, “It’s a very 
very competitive marketplace in Minnesota for students and the students are very sought after by 
schools in Minnesota and outside of Minnesota and across the country and we don’t have 
unlimited time and resources.” 
 With regard to recruitment efforts differing for the low income high school student 
population, two of the Admissions Directors reported strong collaboration and relationships with 
UB programs, College Possible, and other school district, community, and university level 
programs that focus on the low income student. Respondent C indicated that the procedures for 
recruitment are no different for the low income high school student than for other students. 
Respondent C stated, “We pretty much follow the same procedures, our campus is unique. Just a 
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little under  40% of our students are first generation college students and we have had in the past, 
about 60% of our students are Pell eligible, don’t quote me 100% on that. We have a group of 
students who are very very high need and who are typically the first in their family to go to 
college. So we basically use the same group procedures we use with everybody else, the only 
difference really comes in when the financial aid packages are created, they have different 
financial aid awards based on expected family contribution.”  
 In reference to how Respondent A’s Admissions Department specifically recruited the 
low income student, “In that area what we are trying to do is build relationships as early as 
possible in the high school developmental stages. We run what is called the Hope Academy 
every summer. We invite first generation students that have been identified either through TRIO 
programs, Achieve Stride, Admissions Possible.  Of young people who would fit well into our 
community and we bring them to our campus as freshmen, sophomores, and juniors and work 
with them on math skills, reading skills, study skills, and host them in a learning environment for 
two weeks. We bus them in, and their parents too, at the start of the camp and go back and get 
their parents and bus them back down for their graduation ceremony. We host any group that 
wants to bring a group of students here to help them identify learning in southeast Minnesota. 
We host trips and give them lunches and their leaders who bring them.” 
 Respondent B works closely with organizations that create college access by creating 
programming for not only the students but also their parents.  Within the school system they try 
to make sure that they focus on a cross-functional approach by working with teachers, parents, 
administrators, as well as students and college access programming to recruit and market to the 
low income students. 
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 Two of the universities represented in this study target the low income high school 
student by collaborations with relationships with college access programs, non-profit 
organizations, and through the Inclusion and Diversity office on their campus. Financial aid and 
financial literacy/budgeting workshops as well as culture specific programming is presented to 
focus on the different components of the college process. While one university has a “blind 
admissions” process, they provide all students with the same information until they get specific 
questions of potential students about paying for college, and then they “try and help in any way 
we can and either connect them to resources such as people who can help them if they have 
questions that we are able to answer the best that we can.” 
 All three respondents utilize college access programs such as UB, College Possible, 
Avid, and/or certain school districts in the state of Minnesota have programs which provide 
opportunities for students that are beneficial for the students, families, and communities as it 
helps them “gain a better understanding of how to navigate the college process and to create 
more access to resources” for the low income student.  
 Two of the three participants responded that they do not have a UB program hosted by 
their university. One respondent indicated that both a UB program and the college level Student 
Support Services program exists at their university. The Admissions Director that had a UB 
program indicated that the Admissions Department meets with the UB program two times per 
month. While one of the schools does not have its own UB program, the respondent did indicate 
they meet with any UB program that visits that campus. 
 Challenges that come with recruiting the low income student were reported within and 
across the interviews were: insufficient money to cover the costs of visiting college access 
programs; lack of enrollment scholarships; the inability to offer free tuition to those who qualify; 
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and misconceptions that main stream media conveys about the high cost and difficulty in 
obtaining  a four-year degree. 
 Two respondents reported that an increase in scholarships at the admission level would 
assist in the recruitment of the low income high school student. While both universities have 
merit and retention or achievement scholarships, they are only for continuing students. One of 
these respondents indicated that beyond scholarships, a modification to the admissions 
requirements surrounding ACT scores would assist with recruiting the low income high school 
student.  
 One of the practices universities can use  to combat the way main stream media provides 
misinformation about the obtainability of a four-year degree is “by reaching out and empowering 
individuals by getting them on our campus.” Despite the price tag the media says is too high, 
“The price tag is one thing, but then the financial aid that is available is another thing. And I 
think that’s the tricky part that we want to help students see through that it can be very obtainable 
for students.” “It’s not a [recruitment] practice; it’s a societal change, a shift.” 
Discussion 
 
The research revealed that these Admissions Directors have developed strong 
relationships with college access programs in the state of Minnesota to assist them with 
recruiting low income high school students. While there is some collaboration with the school 
districts, the research was in line with the literature that revealed that with so many students and 
less than 15% of counseling time devoted specifically to college guidance, counselors are 
unavailable to give students the assistance they need to be informed enough to make a choice of 
which college to attend (Moles, 1991; McDonough, 2005a). 
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According to Holley and Harris (2010), at some universities financial status of students 
and their families is taken into account when recruiting.  This research showed that some 
universities have blind admissions and do not take into account the family’s ability to pay. Pell 
Grants and financial aid packages make a four-year degree possible for any student, regardless of 
family income. 
Students who come from a low income background are being encouraged by their high 
school counselors to attend a two-year community college close to home because of the 
counselors’ misunderstanding of cost reduction options for post-secondary education 
(McDonough and Calderone, 2006).  While the literature reviewed indicated that school 
guidance counselors may encourage two-year institutions, this study reported that college access 
programs such as UB, College Possible, and other community and cultural programs, as well as 
university level Diversity departments aid students in finding out about four-year universities. 
The literature review revealed that merit-based packages take into consideration the 
academic, athletic or artistic merits of potential students. The socioeconomic status of a student 
is less important compared to talents the student may possess (FinAid Page LLC., 2012). All 
three respondents in the research study indicated that while there are merit and 
retention/achievement scholarships, admissions level scholarships is one area they would like to 
see an increase in funding for to help offset costs for low income high school students when they 
are choosing a post-secondary institution. 
The data revealed common themes for both recruiting practices for the general high 
school population as well as for the low income high school student. Aligning with the 
information found in existing literature, university recruitment practices include college visits, 
attendance at college fairs, hosting college bound students in tours on campus, bulk mailings, 
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and the use of media based commercials. Two of the three universities hosted or participated in 
community outreach programs to help prepare first generation/low income/underrepresented  
students to become familiar with the college process.    
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Chapter Five 
Summary and Conclusion 
 
 This phenomenological study was conducted to learn how four-year public universities in 
Minnesota recruit the low income high school student. Three Admissions Directors within the 
University of Minnesota system and the MnSCU system were interviewed. Interviews were 
transcribed and analyzed to find common themes within interviews as well as patterns across all 
three interviews. Low income high schools students are eligible for funding for attendance at 
four-year universities. The literature reviewed found no practices are used specifically for the 
low income high school student. However, the data from this study revealed that collaborations 
with college access programs, community and cultural programs, and university level diversity 
departments aid in the recruitment of low income high school students in Minnesota.  
 Admissions Directors in this study reported that admission level scholarships, revamping 
of admissions criteria, and a change in the way main stream media and society provide 
misinformation about the ability to pay for college were the challenges they faced. Practices that 
could help with recruiting of the low income high school student were also identified. 
Educational Implications 
 
 It is evident that from the results of this study of how four-year universities in Minnesota 
recruit the low income high school student that collaborations with college access programs do 
exist and are seen as beneficial. Any UB program that does not work directly with its own host 
university’s admissions and/or diversity department should invest time in creating that 
relationship to increase the benefits at the university level.  
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 Information provided by the media and a shift in society will take time to change. News 
media needs to be better informed about college costs and then be used as a positive resource in 
communicating that all students who meet the academic qualifications can attend a four-year 
university, as family financial status is not a factor. Blind admission policies and the importance 
of admission department’s resources being used to answer all student questions about paying for 
college exist as well as strong relationships with college access programs. 
Recommendations for Future Research 
 
 Future research should extend to the Midwest region of the United States to see how 
universities on a larger scale recruit the low income high school student. Further research in the 
area of enrollment scholarships at the university level would be beneficial.  An action research 
project could be done to work directly with college access programs such as UB, College 
Possible, and with university Diversity departments to find out what other practices are used to 
recruit the low income high school student. 
 Data should be compiled concerning low income students who attend a four-year versus a 
two-year institution, especially for those students who do not participate in UB or other college 
access programs.  Further investigation of high school guidance counseling departments is 
needed. All students need to be informed of college costs, financial aid packages, as well as 
encouraged to attend four-year universities. 
Conclusions 
 
 While the literature from past research indicated that no real practices are utilized to 
recruit the low income high school student, data from this research reveals that relationships with 
college access programs do exist. However, it was assumed at the outset that public four-year 
universities in Minnesota recruited the low income high school student. The question asked was 
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“how” they do that. Admissions Directors recognize the limitations they deal with when 
recruiting the low income high school student. Starting with President Johnson administration’s 
commitment to help low income students get the education needed to eliminate poverty and 
continuing with President Obama’s, our nation has yet to win the war. 
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Appendix A 
 
 
Thesis Interview Questions: How Minnesota public universities recruit the low income 
high school student 
 
1. How many students attend this university? 
2. How many admissions department employees do you work with who actively recruit high 
school students? 
3. What resources in time and personnel are devoted to active recruitment? 
4. What university policies shape high school recruitment? 
5. Are there any federal or state laws that shape high school recruitment? 
a. What are they? 
b. How has the law shaped recruitment? 
6. What procedures are used here to recruit the high school student? 
a. Financial information? Student life? Academic programs? 
b. High school visits? College fairs? Bulk mailings? 
7. What sort of limitations, i.e. budget or time, does your department deal with when 
recruiting the high school student? 
8. What procedures are used here to recruit the low income high school student? 
a. Are there different strategies than for recruiting the high school student in 
general? 
b. What are the major differences in recruitment practices? 
9. How do your admissions representatives target low income students when recruiting that 
population? 
10. What high school or community programs do you collaborate with when recruiting the 
low income high school student? 
11. How do you collaborate with them? 
12. Does this university host an Upward Bound or Educational Talent Search program? 
13. How often does someone from your department meet with program directors/advisors of 
program/s that provide services to low income high school students? 
14. What challenges does your department find/see with recruiting the low income high 
school student? 
15. What practices could be put into place that would assist in recruitment of the low income 
high school student? 
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Appendix B 
Respondent A-Transcription of interview 
1.  9,000  
2. Four in the high school population. 
3. There are five processors. Those are full time positions. About 12 work study students 
who work in the admissions office from answering phones, imaging documents, opening 
the mail, and building electronic files for the processors to review. In the fall we attend 
three state recruitment fair programs which involves three weeks of travel to regional 
high school fairs, and we attend two national college fairs in Minnesota and Wisconsin. 
Of course we host large open house days for MEA, WEA, Columbus Day, and host a 
number of visitors Monday through Friday with tours at 9:00, 10:00, 1:00 and 2:00. Open 
six Saturdays from 10:00 ‘til noon with capacity of 150 per Saturday. There are 
publications provided to an outside vendor. My marketing is handled through another 
office, not in my office. 
4. Not shape recruitment but do identify the requirements of acceptance that is supported by 
the administration and staff and faculty. So our Admissions criteria is set by the 
university community and recommended by MnSCU.   We have the two tiered.  
5. The only state thing would be the Minnesota data privacy act, meaning we have to follow 
the data privacy begins at point of application,  for students not based on their age or 
dependency on family support. In Minnesota we are not supposed to share admission 
decisions with family members or what is missing in a student file or how a student needs 
to apply; we have to talk individually to student. 
6. That’s one group I left out we do high school visits.  Visit four schools a day and each of 
the four counselors will be on the road typically four weeks in each fall doing that and 
they have a territory. I have two counselors that work the state of Wisconsin and I have 
one counselor that works southeast Minnesota, one counselor that works from Hwy 35 to 
the South Dakota border. And if you use the cutting line it goes up to about Hwy 12 in 
the northern part across the state. Then all four counselors have at least a week dividing 
the Twin Cities into quadrants so someone does St. Paul, someone does north St. Paul, 
someone does west suburbs, and someone does the southeast suburbs.  And we use I-94 
as my dissect and about Hwy 169 for north to south. And then Cedar Ave for the St. Paul 
to the southeast Minneapolis group. One of the things I recommend specifically in the 
Twin Cities for dividing it up quadrants .When I have a staff member who chooses to 
leave, I only lose one-quarter of the city contacts. That way I never have resistance from 
staff because they all want to have the Twin Cities because of all their friends and have 
so much fun. This way I am able to make sure that we never go with a total territory 
especially the Twin cities, especially when we need those bodies not to have their needs 
met. The Twin Cities is largest group of recruitment, then southeast Minnesota, then 
Wisconsin would be my areas. 
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7. I do not have enough money for media advertisement in the markets that I would like to. 
Example: I would love to buy prime time with WCCO news, channel 5 KSTP, and I can’t 
afford that. So we have to buy markets in the regional suburbs and tag onto TBS, CMT 
things like that and we try to get the young people’s time when they might be tvo-ing or 
watch something.  
8. In that area what we are trying to do is build relationships as early as possible in the high 
school developmental stages. We run what is called the Hope Academy every summer. 
We invite first generation students that have been identified either through TRIO 
programs, Achieve Stride, Admissions Possible.  Of young people who would fit well 
into our community and we bring them to our campus as freshmen, sophomores, and 
juniors and work with them on math skills, reading skills, study skills, and host them in a 
learning environment for two weeks. We bus them in, and their parents too, at the start of 
the camp and go back and get their parents and bus them back down for their graduation 
ceremony. We have been doing that for eight to nine years before that. It was called a 
“Men to Men” program and then we were required to make it diversified.  We got 
slapped plus we do diversity sponsored admissions. We host any group that wants to 
bring a group of students here to help them identify learning in southeast Minnesota. We 
host trips and give them lunches and their leaders who bring them.  
9. There are certain community groups that some of my leaders in the Inclusion and 
Diversity office have built relationships with and I have a staff member that is my liaison 
between us and the Inclusion and Diversity office. That individual coordinates with their 
staff on the opportunities of where we can try to excel.  
10. Minneapolis and St. Paul school districts, Austin, MN, the three Rochester schools. Some 
programs-we always get hooked into districts. I have more with that than I do with 
outside activities. We seem to keep finding liaisons with other districts and we’ve had 
some links that way. We’ve worked with the TRiO programs.  
11. We have SSS once you enroll, but we do not have a K-12 program. We will host them 
but we do not physically host a TRiO program on our campus.  
12.  Most programs will bring a group of students at least once a year and we have expanded 
with Rochester and Mankato. She always likes to bring them over to give them a 
comparison. Inver Hills almost all the ones in the Twin Cities. Century, Normandale have 
brought their students to us. And then we have a few of the Wisconsin state schools that 
will bring them over. We have worked with one of the reservations in Black River Falls 
and we have tried to build links with Prairie Island just north of Red Wing because we 
have no active Native faculty. It’s been tough. 
13. Finding enough money so we can cover the meals and busing. We do not have, I rob 
from one to get to another to make sure we just are consistent with what we do. We have 
improved our relationships within the schools. We do attend the Minority Student 
College Fairs in the Twin Cities and from that I have had staff members from ____ be in 
active leadership roles and from there we have bridged a lot of gaps, and made a stronger 
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relationship. I’m finding more and more doors opening and at a recent off campus event 
in the Twin Cities for the first time we had 50% Caucasian, 50% minority students, and 
parents-visual minorities within the crowd out of about 120 people.  It was very exciting. 
14.  It’s not a practice; it’s a societal change, a shift. One of the things I would love to be able 
to do, I cannot give free tuition. I am very aware of the _ program that if you are a first 
generation and you show total need and eligible for a Pell grant that you can get in-state 
tuition free, or is that only at the main U?  Right now that Pell grant will almost cover 
tuition but other programs, they just waive it. And that way that kid gets that full Pell 
grant to meet the other expenses of college so instead of the student taking the loan out 
they just use their Pell grant for their other costs. I wish that we had the financial support 
here that from my foundation office, that whenever I find a student that is 100% need 
based and they are eligible first generation and meet all of the qualifications, that we 
could waive their tuition, also but it would be subsidized by someone from the 
foundation, not a total freebie for the school but the ___ can eat it enough capital that 
they just ignore it but we can’t. I would also like to see more scholarship money in our 
first generation students. We have a very limited scholarship budget. Very limited. I think 
we only have like $12,000 per year. What we do is my office has the Presidential Honor 
scholarship money but to be eligible for that you have to be top 15% and an ACT of 26. 
So any of my students who are qualifying under that carry I give them the first 
scholarship then Inclusion and Diversity and first generation will give them more money 
if they meet the other qualifications: willing to share, be a member of the community and 
fill out the scholarship applications.  
There is a new product I am trying investigate that they have been blessed by some of the 
larger corporations and organizations that are intertwined with trying to connect with first 
generation students. It’s call College Connect and I’m still investigating if it is a 
worthwhile product to go out and take a chance on. It’s sort of like in the process of 
buying ACT names and requesting certain geographical information. Try to work it that 
way. Otherwise we try more by reaching out and empowering individuals by getting them 
on our campus. We know that our research shows that if I can get someone on this 
university campus we’ll enroll them and our biggest thing is that trying to educate  the 
Twin Cities communities that:  #1 we are only 2 hours away; #2 there is Amtrak bus 
services other ways to get back to the family. The one thing we do is stress to our 
students who choose us, that you will do your own work. In that we have support network 
systems set up to help a student be successful as long as they work with us. I am very 
familiar with one program in our state who totally does everything for them. Any and 
everything they can think of doing. But the student does not know how to stand on their 
own two feet when they leave.  And I’ll be honest I currently work with an employee that 
came from that program and the lifelong learning skills that students should have learned 
in four years at an institution should be able to manage and navigate without constantly 
being coached on how to be an adult and how to take charge of your life. And [the 
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Inclusion and Diversity Director] has been my best ally.  We work as a team as much as 
possible to make this happen for our students. He has been very driven to not handle 
these students.  They have to come forward and ask for it and we’ll help reward them.  
He has been running the program eight to ten years with no full time staff until two 
weeks ago. Finally now I have an admissions rep that helps me. Our office can go to 
programming affairs with us and representative to the community college and then he has 
a liaison person who is more for on-campus retention and working with the students to 
stay here. 
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Appendix C 
Respondent B-Transcript of interview 
1. About 11,000 
2. Six 
3. About all of it. We have a total of 12 staff members. Six processing staff, six admissions 
counselors and they all work on a number of different aspects and components of the 
recruitment process. All the way from outreach marketing and recruitment to prospective 
intake and enrollment and application processing. A processor-universal definition is 
staff member who works on student applicants and student records and processing 
student applications for enrollment to the university. 
4. We don’t have any specific policies in place.  Ninety-seven percent of our students are 
transfer students. Our average age is about 32 years old, so we unfortunately don’t 
necessarily put as much effort in high school recruiting as most traditional four year 
institutions because we don’t have traditional amenities such as dorms, athletics, those 
types of amenities.  We don’t necessary attract a very large high school population so our  
recruitment initiatives behind high school students is really focusing on underrepresented 
student populations.  So we closely work with a number of different organizations: 
nonprofit organizations and college access programs that focus on these underrepresented 
groups and we work with them to recruit and market to these high school students. 
5. No not that I know of 
6. We really utilize a holistic integrative marketing approach to students. We focus on a 
number of different avenues to market to high school students. Of course we do college 
visits, we do college access programming focusing on outreach programming that talks 
about financial aid, the financial aid process, application process, how to navigate the 
college process. So we do a number of those outreach programs with a number of 
different schools and organizations. We also utilize web communication as well as 
printed materials. It is really a multi-touch point campaign to focus on the student 
experience that students will go through once they are here. So we help students have a 
better understanding of the financial aid process and academics that are available to them. 
I know the support and resource services but really focusing on what their experience will 
be uniquely for them if they decide to come to here.  
7. We don’t have the traditional amenities that most four year public institutions have such 
as athletics, dorms, and traditional student life. That’s one of the challenges that we face 
when we are recruiting students, specifically high school students to come to our 
institution. We are a commuter campus so the students are either going to have to live on 
their own or live with their parents and commute to our campus to take classes.  
8. Yep, we focus on college access groups like College Possible, TRiO, Upward Bound, 
specifically groups that focus on underrepresented students and their initiatives to create 
college access for these students.  We work closely with these organizations in creating 
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programming for not only the students but their parents.  Within the school system we try 
to make sure that we really focus on a cross-functional approach so we are also working 
with teachers, parents, administrators, as well as students and college access 
programming to recruit and market to these students.  
9. We have established a number of different relationships with the college access programs 
as well as a number of non-profit organizations. We do culture specific programming as 
well as outreach programming that focuses on different components of the college 
process. We have done financial aid workshops, savings workshops, and finance 
workshops on how to save for college. We’ve done college exploration workshops where 
we go over how to explore colleges, how to search for your programs and majors that you 
are interested in, or specific resources and experiences that you are looking for at 
institutions throughout your educational career. Those are the types of things that we 
utilize when we are reaching out and marketing out and recruiting these underrepresented 
student populations.  
10. College access programming like Trio, College Possible, Avid, also local non-profits so 
we have a couple of community centers like The Neighborhood House, the Hmong 
Resource Center- organizations that focus on specific cultures and specific populations 
that are underrepresented or disadvantaged. We work closely with those organizations on 
developing programming and opportunities for students, and not just students but also 
community members, to gain a better understanding of how to navigate the college 
process and to create more access to resources for these families and these individuals. 
11. We have the TRiO program SSS so it’s the college and then a TRiO Upward Bound that 
is for high school students. 
12. We meet probably twice per month. 
13. You know we don’t have very robust student support services compared to some 
traditional four year institutions.  We do offer a number of support services but again for 
students that are looking for resources for housing we don’t have dorms. For students 
looking for enrollment scholarships, we don’t offer enrollment or admission scholarships 
like a number of other institutions do.  So students have to take out loans or grants for 
attending our institutions.  We do have retention scholarships and academic achievement 
scholarships once the student is here, but the challenge of course for these students is 
coming up with the funds to get them that through that first academic semester and 
beyond.  These some of the challenges we face and of course like all public institutions 
for our non-documented students our tuition rates and scholarships opportunities for them 
are very limited. 
14. Some enrollment scholarships would be very beneficial. We need to make some 
modifications to our admissions criteria.   Right now we require students to be in the top 
50% of their class or have a 21 on their ACT. A lot of institutions don’t rank students 
today as well. Also the issues with evaluating an underrepresented student based on the 
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ACT score, so we are looking at revamping that as well. Another issue is support services 
for these students. We need to focus on making them a little more robust and intrusive. 
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Appendix D 
Respondent C- Transcription of interview 
1. About 1800 students that are degree seeking 
2. We have eight of us 
3. Thirteen people in our office full time that take care of admissions related stuff. And of 
active admission counselors that you are talking about each person travels anywhere 
between six and eight weeks in the fall and anywhere between three and five in the 
spring. 
4. We have goal numbers that we set and a lot of it is based on historical data and goals that 
we have to try to increase enrollments in certain target areas, mostly geographic. 
5. Not any laws per se but we specifically subscribe to an organization, National 
Association of College Admissions Counseling, and there is an ethical statement of good 
practice that all universities who are a part of that group sign on to.  So there are specific 
rules and regulations that we must follow related to them.  
6. We do high school visits, we do college fairs, student visit campus and we meet with 
them here.  We also have large events on campus, groups bring students in, and we will 
host different events in places and meet with students there. We also mail lots of stuff to 
students throughout the recruitment cycle. 
7. It’s a very very competitive marketplace in Minnesota for students and the students are 
very sought after by schools in Minnesota and outside of Minnesota and across the 
country and we don’t have unlimited time and resources.  
8. We pretty much follow the same procedures, our campus is unique. Just a little under  
40% of our students are first generation college students and we have had in the past, 
about 60% of our students are Pell eligible, don’t quote me 100% on that. We have a 
group of students who are very very high need and who are typically the first in their 
family to go to college. So we basically use the same group procedures we use with 
everybody else, the only difference really comes in when the financial aid packages are 
created, they have different financial aid awards based on expected family contribution.  
9. We try to recruit all students basically the same.  We have need blind admissions we 
actually don’t like [to know] student’s ability to pay for school when we are recruiting 
them.  We don’t do anything different for students depending on what we may perceive 
as their ability to pay. We try to provide them all with the same information. The only 
thing we do differently who may ask us questions about paying for college is that we 
provide our [department] on campus that allows them to ask questions about the FAFSA 
and our admissions staff is always available to try and help in any way we can and either 
connect them to resources such as people who can help them if they have questions that 
we are able to answer the best that we can. 
10. We recruit from the districts and then there are some programs like for example in the 
Twin Cities there is a program called College Possible that we connect with. Their goal is 
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to serve underrepresented students, students who have low SES and also students who 
may be first generation in their family to go to college. 
11. We do not. We have tried, put in applications for it and have not been successful. 
12. They are not challenges. We try to help students who may be low income understand 
their financial aid more in-depth because a lot of times a financial aid award includes 
several different funding sources. We want to try to make it as clear as possible to 
students: what aid is; does it have to be paid back; and what would have to be paid back, 
so they can make their best decision about what how much to borrow in those instances. 
We try, we do that the same for any students so I don’t know that we do that specifically 
just for those students but we try to be a resource as much as we can for students so they 
have the best information possible so that they can make the best decision about their 
future. 
13. I think one of the things that I struggle with as far as practices, when I see articles written 
and kind of things that are put into main stream media or popular culture, maybe however 
you want to phrase, it is that a lot of times we talk about how hard college admissions is 
to obtain and how hard it is to get into school. And then there has been a lot of rhetoric 
about how costly school is and I think the struggle that we have in Minnesota is that we 
have a very well educated high school population of students. I mean they really are very 
very strong students and we do have a lot of students in Minnesota that are low income or 
have low SES.  And we have a lot of students who are the first in their family to go to 
college but they’re bright and they are looking for higher education which I think is really 
good. And so what I with struggle with is that a lot of times you read in articles or 
different things that ‘oh college is so so expensive it is not even worth the investment.’ 
Well, what really scares me is for students who are thinking about college, yes it’s 
expensive but there are a lot of financial aid programs, including scholarships and 
different things like that, that our campus would offer and the state and federal 
government offers, which makes it very obtainable. And I don’t want students to get 
scared away from that and that’s one of the things I worry about a little bit. And it’s not a 
practice per say for us but it’s something we have to work against. That students say, “I 
just can’t afford college ‘cuz I see this price tag.” The price tag is one thing but then the 
financial aid that is available is another thing. And I think that’s the tricky part that we 
want to help students see though that it can be very obtainable for students. 
14. Admission scholarships? We have merit scholarships that are out there that are not need 
based per se but are based on academic achievements that students have had and we have 
some on our websites. There are some achievement scholarships that students can get 
based on their high school preparation and test scores and things they have been involved 
in. We also have a couple competitive scholarships that are completely merit based that 
don’t look at financial aid at all, don’t look at a student’s need, again those are based on 
academics, essays, and other aspects to the students, what they have done, are  they 
involved in that extracurricular activity. We do offer many of those scholarships. 
